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Italian DTT receiver D-Book

DescriptionDescription

� The D-Book defines the standards 
required for iDTV and STB

� In particular STBs to be compliant 
with the D-Book must accomplish the 
following major requirements:

– MPEG-2
– MHP

– Interaction Channel

– Remote control with interactive 
pad

� Being compliant to the D-Book is a 
must for the trademark certification

� The D-Book defines the standards 
required for iDTV and STB

� In particular STBs to be compliant 
with the D-Book must accomplish the 
following major requirements:

– MPEG-2
– MHP

– Interaction Channel

– Remote control with interactive 
pad

� Being compliant to the D-Book is a 
must for the trademark certification
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STB full trademark: MHP + Pay TV

CommentsComments

� The full trademark certifies the availability 
of Pay TV and MHP features

� Until now, it has been adopted by STB 
manufacturers, and in the first few months 
DGTVi has certified:

– ADB
– AURIGA

– ELSAGDATAMAT

– FRACARRO
– TELESYSTEM

– HUMAX

� The DGTVi trademark is widely present on 
the shelves, 70% of the STB market is 
labelled with it

� This trademark will be extended to all  
next generation iDTVs that will 
integrate MHP

� The full trademark certifies the availability 
of Pay TV and MHP features

� Until now, it has been adopted by STB 
manufacturers, and in the first few months 
DGTVi has certified:

– ADB
– AURIGA

– ELSAGDATAMAT

– FRACARRO
– TELESYSTEM

– HUMAX

� The DGTVi trademark is widely present on 
the shelves, 70% of the STB market is 
labelled with it

� This trademark will be extended to all  
next generation iDTVs that will 
integrate MHP

Major STB requirements:
DTT Tuner for free TV, 

Conditional Access 
System for Pay TV, MHP 
for interactive services
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CommentsComments

� DGTVi has already certified major TV 
manufacturers:
– SAMSUNG
– PANASONIC
– TELEFUNKEN
– FINLUX
– INNO HIT
– LG

� The DGTVi trademark is widely present on 
the shelves, 40% of the iDTV market is 
labelled with it

� Manufacturers involved in the labelling 
program accept to add MHP feature to their 
iDTV by the end of 2009

� DGTVi has already certified major TV 
manufacturers:
– SAMSUNG
– PANASONIC
– TELEFUNKEN
– FINLUX
– INNO HIT
– LG

� The DGTVi trademark is widely present on 
the shelves, 40% of the iDTV market is 
labelled with it

� Manufacturers involved in the labelling 
program accept to add MHP feature to their 
iDTV by the end of 2009
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only pay TV (Common Interface + CAM)

Coming soon…

Major TV Set 
requirements:

DTT Tuner for free TV, 
Common Interface for 

Pay TV(+ bundled CAM 
option)
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� Free target 
channels. i.e.:

– Kids channel

� Interactive tele-
shopping channel

� Third party 
channels carriage

Innovations introduced by Mediaset

Commercial iTV
- Interactive            

“EnhancedTV” -

Commercial iTV
- Interactive            

“EnhancedTV” -

Multi-channel
- Free Targeted 

Channels -

Multi-channel
- Free Targeted 

Channels -

Pay TV
- Pre-paid                  
PPV Offer-

Pay TV
- Pre-paid                  
PPV Offer-

New Digital TV business modelsNew Digital TV business models

1 2 3
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� Free kids channel :
– Cartoons
– Movies
– Others
– Games (interactive)

� Free channel with entertainment contents:
– Cinema
– Theatre 
– Classical Music 
– Documentaris
– Sit-com
– News

� Interactive teleshopping channel

� International news

� General News

� Movie and TV 
production news 

Mediaset channels Third party channels
(carried by Mediaset)

1.) Multichannel
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Barilla Interactive Games on Boing (example)

1.) Multichannel
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1.) Multichannel

…for 18 hours daily programming
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� Enhancement of 
commercial TV with 
interactivity to:

– Increase audience 
loyalty and Innovate   
TV formats 

– Propose new 
advertising formats

– Introduce new services: 
banking, government, 
gaming, EPG, …
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Innovations introduced by Mediaset

Commercial iTV
- Interactive            

“Enhanced TV” -

Commercial iTV
- Interactive            

“Enhanced TV” -

Multi-channel
- Free Targeted 

Channels -

Multi-channel
- Free Targeted 

Channels -

Pay TV
- Pre-paid                  
PPV Offer-

Pay TV
- Pre-paid                  
PPV Offer-

New Digital TV business modelsNew Digital TV business models

1 2 3
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� Most European countries adopted MHP:

– Italy, Finland, Denmark, Sweden, Germany, Belgium,…

– In the future also Norway, Hungary, Czech Republic, 
Malta will adopt MHP

� US is adopting the Open Cable Application Platform 
(OCAP), now Tru2way very similar to MHP

� In South Korea and Taiwan interactive services are based 
both on MHP and OCAP standards

� Australia and China are already testing MHP

� Several other countries in the world stated to support this 
standard

Source:  www.mhp.org MHP Adoption Map

MHP Adoption

DGTVi in the D-Book has sanctioned the MHP as a midd leware 
minimum requirement

2.) Interactivity
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Main interactive services developed by Rai, Mediase t and La7

EPG Digital Teletext Quiz & Games Rai Utile

Quiz & GamesEPG News and info
Content related

services
T-government &

T-banking

Quiz & GamesNews T-government T-betting & otherInfo

T-government &
T-banking

Interactive 
Advertising

Interactive 
Advertising

2.) Interactivity
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Project DetailsProject Details

� In January 2006 two consortia have been 
created to develop specific regional interactive 
applications focused on 10 thematic areas:

– informative services

– environment

– education

– sport and leisure

– health and social services

– culture

– job and training

– tourism 

– agriculture 

– civil preservation

� In January 2006 two consortia have been 
created to develop specific regional interactive 
applications focused on 10 thematic areas:

– informative services

– environment

– education

– sport and leisure

– health and social services

– culture

– job and training

– tourism 

– agriculture 

– civil preservation

Aosta Valley (homepage)

Sardinia (homepage)

Source:  Sardegna Digitale; Valle d’Aosta Digitale

2.) Interactivity
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� Premium 
Contents ‘a la 
carte’ at 
affordable prices

Innovations introduced by Mediaset

Commercial iTV
- Interactive            

“Enhanced TV” -

Commercial iTV
- Interactive            

“Enhanced TV” -

Multi-channel
- Free Targeted 

Channels -

Multi-channel
- Free Targeted 

Channels -

Pay TV
- Pre-paid                  
PPV Offer-

Pay TV
- Pre-paid                  
PPV Offer-

New Digital TV business modelsNew Digital TV business models

1 2 3
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Main features of traditional Pay TVs Implications fo r operators and subscribers

Source: Booz&co. Analysis

� Entertainment
� Cartoons
� Documentary 
� News
� Sport
� …

� Major sport events

� TV first run of Movies

� TV Series

� Reality shows

� …

Pay TV 
Operators

Clients
� Costly monthly subscription

– Fees are independent from time 
spent watching TV

– Clients pay for a wide offer but are 
actually interested in a small 
portion of it

Multi-
channel

Premium
Events

� High TV programming costs for 
maintaining the wide multi-channel offer

� Costly back-office systems for client 
management and billing 
– Large call-center
– Complex and expensive SMS / billing 

system investments 
� High acquisition costs ( discounts, 

decoder & installation incentives, …)

3.) Pay TV
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TargetTarget

Before 1998 After 1998

High-spender, business 
and niche private market
High-spender, business 
and niche private market

Mass market
(private and business)

Mass market
(private and business)

Service 
Description

Service 
Description Subscription compulsorySubscription compulsory

Prepaid pay-per-
consumption 

no subscription required

Prepaid pay-per-
consumption 

no subscription required

PricingPricing High cost per minute High cost per minute Low cost per minute
(recharges available for € 3)

Low cost per minute
(recharges available for € 3)

Scratch card used to 
recharge mobile phones 

in Italy

PenetrationPenetration LowLow High 
(~100% penetration)

High 
(~100% penetration)

Mobile Phone Market in Italy

Source: Booz&co. Analysis

3.) Pay TV
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Source: Booz&co. Analysis

SUBSCRIPTIONSUBSCRIPTION

PAY PER VIEWPAY PER VIEW

FREEFREE

Ca.Ca. 1010

NATIONAL CHANNELS

30 30 –– 6060 100 +100 +

Platform Positioning

DTT

Satellite
and IPTV

Analogue 
Terrestrial

C
O

S
T

 P
E

R
 U

S
E

R

3.) Pay TV
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B

CD

A

Buy the card 
in a shop 

and insert it 
in the STB

Recharge the 
card (buying a 
voucher) once 

credit is 
exhausted

Enjoy 
the 

match!

Select and 
buy the 
match
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3.) Pay TV



Booz & Company
4 June 2008

18

.�&�������$���%����������
��%%�������������
���*��� ���

Mediaset Premium Offer

3.) Pay TV

*

Entertainment Soccer Movies & Reality
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� Limited Investments : Pay TV operators invest only on key premium content TV 
rights, without sustaining the cost of a multichannel offering

� Simpler and cost effective customer management with respect to traditional 
pay-TV operators : events are purchased through a pre-paid card - which enables to 
buy content “locally” with credit / debit stored in the smart card - avoiding to 
implement complex billing systems

� High volumes : the low cost model has the potential to reach the mass market

Advantages for broadcasters and final users

BroadcastersBroadcasters

ClientsClients

Source: Booz&co. Analysis

� Flexible, cheap and user friendly offer :

– Either Pay-per-event or pay per view on a monthly fee basis

– Smart cards and recharges available at affordable prices

– Plug and Play hardware (no Sat dish, no cables, …)

– Multiple means to refill smart card credit 

3.) Pay TV
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(1) Net data (excluding Smart Card expired in June 2007)

Source:  Mediaset

Smart Cards Sales (1) (2004-2007, ‘000 Units)

Dec ‘07

Smart Cards sold to Retailer Smart Cards activated/r echarged by clients

Active Clients (1)

(‘000 Units)

2,500
2,795

2,574

1,436

0

Dec ‘04 Dec ‘05 Dec ‘06 Dec ‘07

3.) Pay TV
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95%

Other

5%

Advertising

Mediaset Total Revenues 2001
2,351.1 Mio/Euro

Mediaset Total Revenues 2007
3,002.1 Mio/Euro

83%

Other (including Pay TV)

17%

Advertising

3.) Pay TV
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